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CRITICAL ACCLAIM 
“A significant and important 
contribution to our 
understanding of 
cartography.”           
 —R.F. Taylor, past president, 

International Cartographic 
Association 

 
“This clearly is an important 
book....A thoughtful and 
thought-provoking intellectual 
treatise on the role of graphic 
representation in human 

perception, cognition, visualization, and communication. 
Although the vehicle for this journey is the geographic 
map, you will learn a great deal about yourself and your 
interaction with the environment along the way.” 

—URISA Journal (review by Phillip C. Muehrke) 
 
“A tour de force for academic cartography and other 
fields concerned with perceptual, cognitive, and 
metaphysical aspects of spatial information—a masterful 
synthesis of interest to anyone curious about the map as 
a unique and valuable tool for exploration, discovery, 
and hypothesis testing.”                     —Mark Monmonier, 

Department of Geography, Syracuse University 
 
“I used the book in a graduate seminar series....The 
book created a fabric for discussion which was rich 
enough and broad enough to support extensive and 
intensive scrutiny....I recommend it to mapping science 

and GIS professionals, to scientists working in computer 
vision, to everyone whose work involves creation of, or 
inference about, representations of spatial information.” 

—Environment and Planning B: Planning and Design 
(review by Barbara P. Buttenfield) 

DESCRIPTION 
Now available in paperback for the first time, this 
classic work presents a cognitive–semiotic 
framework for understanding how maps work as 
powerful, abstract, and synthetic spatial 
representations. Explored are the ways in which the 
many representational choices inherent in mapping 
interact with information processing and knowledge 
construction, and how the resulting insights can be 
used to make informed symbolization and design 
decisions. A new preface to the paperback edition 
situates the book within the context of contemporary 
technologies. As the nature of maps continues to 
evolve, Alan MacEachren emphasizes the ongoing 
need to think systematically about the ways people 
interact with and use spatial information. 
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